
Dalai Lama electrifies the Global Spa & Wellness Summit

He told delegates: “Trust and a peaceful 

mind are the key factors for a healthy body. A 

healthy mind equals a healthy body. Hygiene of 

the body is important, but hygiene of the emo-

tion is just as important for wellbeing” 

The highlight of this year’s 

Global  Spa & Wellness 

Summit – held in New Delhi, 

India on 6-7 October – was an 

address from keynote speaker 

the Dalai Lama, who partici-

pated in a discussion on the 

subject, What is Wellness? 

The session, led by Ken 

Pelletier – professor of med-

icine at the University of 

California School of Medicine 

– saw the Dalai Lama address 

the summit, before taking part 

in a Q&A session. 

In a warm and enlighten-

ing address, peppered with 

humour, regular outbursts of 

laughter and thoughtful reflections on his own 

life, he shared his frank views and philosophies 

with delegates on a wide range of subjects from 

health and wellbeing to world peace and from 

science and religion to education. 

You could have heard a pin drop as the Dalai Lama addressed GSWS delegates

Summit Forums are 
catalyst for change

Global Hotel Spa Forum facilitator Anne 

McCall Wilson, from Fairmont, said her group 

prioritised the need for guest-centric research 

to find out what customers really want. At the 

same time, hotel spa operators recommitted to 

gathering consistent data for benchmarking. 

Continued on page 2 overleaf

For the first time, this year’s Global Spa & 

Wellness Summit in New Delhi staged forums 

for six key industry sub-sectors. 

Led by global leaders in the relative fields, 

the forums enabled delegates to strategise on 

how best to solve the greatest challenges facing 

their sub-sectors, as well to discuss collaborat-

ing to expand on joint opportunities. 

Similar breakout sessions with some of 

the titles seen at this year’s GSWS had been 

explored in the past, but were never named. 

Now labeled as Forums, they will continue to 

be a fixture on the GSWS agenda going for-

ward. What may change – depending on trends 

– is the grouping. This year’s forums concluded 

with the presentation of defining moments and 

points of action by the respective chairs.
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The board of the Global Spa & 

Wellness Summit announced in New 

Delhi that Marrakech in Morocco has 

been chosen as the location for the 

next summit in 2014. 

A representative of the Moroccan 

tourist board attended this year’s 

GSWS to observe and to meet the 

board and took to the stage in the 

closing session of the conference to 

welcome the GSWS to Morocco.

A date and venue weren’t given, but 

it’s likely to be held in the third quarter 

of the year again, rather than reverting 

to its original May schedule.

The spa market in Morocco, with 

its hammam culture, is growing fast.

GSWS 2014 HEADS  
TO THE RED CITY

Charles Davidson led the Hot Springs Forum

The Dalai Lama advocates 

self reliance and taking per-

sonal responsibility, saying “If 

I’m angry and pray to Buddha, 

not much happens. Destructive 

emotions develop within, so 

the antidote must also develop 

within. Better humanity doesn’t 

come from the sky – from God 

– it comes from within our-

selves. Once you realise an 

emotion is harmful, relax and 

your mind will be at peace.” 

Pelletier asked how we can 

cope with disease and move 

towards wellness. “We need 

to take an holistic approach,” 

he said, “and try not to worry too 

much. Sometimes if we look too closely at a 

problem, it appears unbearable. It’s easier to 

cope if we look at it from a wider perspec-

tive. We also need to keep courage and hope.” 

Continued on back page
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Continued from cover
Six Senses’ Anna Bjurtsam, 

who led the Global Spa 

Education Forum, said they’ll 

be focusing on selling the ben-

efits of spa careers to entice 

more people into the industry, 

as well as on spa management 

mentor and internship pro-

grammes. Whether there’s a 

need for management certifi-

cation will be further explored. 

Speaking on behalf of the 

Hydro-Thermal Forum, Don 

Genders of Design for Leisure 

said it’s important to establish 

an independent set of quality 

standards for hydrothermal 

spa design to educate archi-

tects, interior designers and 

hotel engineers about technical specifications. 

The design of spa retail areas is not work-

ing, said Mandara’s Jeff Matthews following 

the Global Spa Retail Forum. Operators should 

engage more with product houses on retail train-

ing and staff incentive programmes; and reduce 

the number of products staff are trained in. 

Representing the Global Destination Spas 

Forum, Sharon Kolkka from Gwinganna 

announced the formation of the an alliance of 

From the Spa Business Blog
Although the wellness and 

spa sector in India is forecast 

to grow from inr700bn in 2012 

to over inr1 trillion in 2015, this 

number hides a plethora of 

variables, many of which have 

been thoroughly laid out by a 

new PricewaterhouseCoopers 

report on the Indian well-

ness economy Imperatives for 

growth: the wellness industry 

– an invaluable document for 

those considering investing.

The report shows strategic 

deals with partners are driv-

ing much of the growth: up to 

65 per cent of all deals since 

2009 have been of this nature. 

International operators targeting India, ini-

tially aiming for the 15 bigger cities, are now 

going into second and third tier locations to 

maintain growth. In hair and beauty they 

include Dessange, Saks and Toni & Guy, in 

fitness, Fitness First and Anytime Fitness and 

in the spa market, global operator, Six Senses. 

Summit Forums are catalyst for change cont’d

India: challenge and opportunity

destination spa operators – often viewed as the 

keepers of wellness wisdom – to educate con-

sumers about wellness (see page 4). 

Finally, Peninsula Hot Springs’ Charles 

Davidson for the Global Hot Springs Forum, 

advocated the creation of a logo to identify and 

create awareness of real hot springs. He also 

called for existing operators to come together to 

help establish hot springs in developing nations. 

Read more here: http://lei.sr?a=u9Q3y

PwC says the market has been characterised 

by small businesses, but the arrival of corpo-

rate players will drive investment as they look 

for funds to fuel expansion. The greatest con-

sumer demand has been found to be in three 

areas: hygiene, curative and enhancement...

To continue and read the report, click here

The forums gave industry leaders the chance to participate in the debate

The growth of the Indian spa market has been analysed by PwC

http://blog.spabusiness.com/index.cfm?codeid=307237
http://blog.spabusiness.com/index.cfm?codeid=307237
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Katie Barnes and Liz Terry 

from the Spa Opportunities 

and Spa Business  team 

attended this year’s Global 

Spa & Wellness Summit 

to report on proceedings. 

Delegates were given cop-

ies of Spa Opportunities and 

Spa Business, along with the 

Spa Business Handbook 2013 

– a joint venture publication 

between the two magazines.

Spa Business editor Liz 

Terry chose a picture of the 

Dalai Lama for the front cover 

of the special GSWS edition 

of the magazine, saying “It’s 

an indication of the growing 

status of both the industry 

and the GSWS that a global  

leader such as the Dalai Lama is coming to 

address delegates.

“Bringing the event to India was a mas-

ter stroke for the board of the GSWS, given  

how quickly this nation is developing and the 

opportunities which exist for partnership. 

Having the Dalai Lama attending is extraordi-

nary and has created a real buzz in the industry. 

We wanted to recognise and celebrate this with 

our cover choice.”

Delegates at the inaugural 

Wellness Tourism Congress, 

held in New Delhi on 5 

October – part of the Global 

Spa & Wellness Summit – 

heard that the economic 

impact of global wellness tour-

ism is us$1.3 trillion a year. 

New research by SRI 

International – unveiled at the 

event – found the current value 

of the market is us$493bn per 

annum. SRI forecasts this will 

grow to us$678bn per annum 

by 2018 – an average of 9.9 

per cent growth a year, which 

is nearly twice the growth 

rate of global tourism over-

all. Importantly the research 

found that wellness tourists spend 130 per cent 

more than the average tourist.

SRI examined wellness tourism as a pro-

portion of overall tourism spend and found 

it currently represents 14 per cent of the mar-

ket – an equivalent percentage to eco-tourism. 

This proportion is forecast to grow to 16 per 

Economic impact of wellness tourism is US$1.3tr

Terry and Barnes were reporting live from 

the event on the Spa Business website and were 

also tweeting live from sessions to keep read-

ers up to date with the action from New Delhi.

Leisure Media is the only global spa pub-

lisher with a live news service. 

Click here to view or download the GSWS 

edition of Spa Business magazine.

Click here to subscribe to print and digital 

magazines, ezines and news feeds

cent by 2018. The research counted all spend-

ing, including spa and non-spa expenditure.

The study, The Global Wellness Tourism 

Economy, which was commissioned by the 

GSWS, found 12 million people are directly 

employed in wellness tourism. 

Download the study here: http://lei.sr?a=c7R5r

GSWS delegates were given copies of Spa Business magazine

SRI’s Ophelia Yeung presents the research findings in New Delhi

Spa Business at the GSWS 2013

Josh McCarter with Lori Hutchinson

This year’s Global Spa & Wellness Summit 

saw the launch of a new infographic compe-

tition which was sponsored by management 

software innovators SpaBooker.

The competition – “a global challenge 

to communicate about spa and wellness” – 

challenged entrants to create an infographic 

to present an “informed, inspired vision of 

any aspect of spa or wellness they choose.”

Over 130 entries were submitted and 25 

were shortlisted for the final selection.

The judges were Professor Marc Cohen 

of RMIT, Cathy Chon, CEO of Catchon & 

Co, Josh McCarter, CEO of SpaBooker and 

Liz Terry, editor of Spa Business and Spa 

Opportunities and CEO of Leisure Media.

Josh McCarter presented a cheque for 

us$2,500 to the winner of the first prize, 

Lori Hutchinson, CEO of Hutchinson 

Consulting, the management recruitment 

specialist, for her ‘Five Reasons for a Spa 

Career’ infographic which promoted the 

spa industry as a career choice. 

The judging was done blind, but the win-

ning entry turned out to be linked strongly 

to one of the most popular sessions at the 

GSWS where Hutchinson presented the 

results of research into spa employment.

Entries can be viewed on the GSWS App

Susie Ellis, CEO and chair of the Global 

Spa & Wellness Summit, has announced 

that Neil Jacobs, CEO of global hotel and 

spa operator Six Senses, and his colleague, 

Anna Bjurstam, vice president of spa for 

Six Senses will be the conference co-chairs 

for the next GSWS which will be held in 

Marrakech, Morocco in 2014.

The co-chairship of the GSWS is a one-

year honorary post and Jacobs and Bjurstam 

will take over from 2013 co-chairs Andrew 

Gibson of Mandarin Oriental and Emanuel 

‘Manny’ Berger from the Victoria Jungfrau.

Jacobs and Bjurstam are 
co-chairs for 2014 GSWS

Lori Hutchinson wins first 
GSWS infographic contest

http://www.spabusiness.com/digital/index1.cfm?mag=Spa%20Business
http://www.leisuremedia.com/indexDIGIsubs.cfm?mag=SB&promotion=onlineSB
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Speaking at the first Wellness 

Tourism Congress in New 

Delhi on 5 October, Jean-

Claude Baumgarten, former 

president of the World Travel 

and Tour ism C ounci l , 

explained to delegates how 

the travel and tourism indus-

try originally co-ordinated 

efforts to promote the profile 

of the sector to governments 

by proving it represented 10 

per cent of GDP and 11 per 

cent of employment. 

Baumgarten said the well-

ness tourism sector and the 

spa sector should unite and 

employ the same tactics: “The 

sectors need to decide the key 

messages they want to convey 

– keep it simple and focus on top line num-

bers – things like GDP. Then use the power of 

the combined spa and wellness tourism com-

munities to spread the word. Everyone in the 

industry must be on-message in quoting these 

numbers at every opportunity, at every press 

briefing, meeting and in every interview.” 

Politicians are very influenced by research 

which shows the value of a market against 

other sectors, he said, urging the wellness 

A newly formed non-profit 

organisation has formed with 

the aim of promoting wellness 

through education to both spa 

professionals and consumers. 

The International Health & 

Wellness Alliance (IHWA) has 

been formed to bring together 

wellness visionaries and seek-

ers to define, educate and 

advance wellbeing for indi-

viduals and communities. 

Forged at the GSWS, the 

founding members of the 

alliance include Chiva-Som 

in Thailand; Como Hotels 

& Resorts, Destination Spa 

Management Ltd; Gwinganna 

Lifestyle Retreat in Australia; 

Kamalaya Resort in Thailand; Longevity 

Wellness Resort in Portugal; Rancho La Puerta 

in Mexico and Sha Wellness Clinic in Spain. 

Also included as IHWA founding members 

are Dr Daniel Friedland of SuperSmartHealth, 

Stella Photi of Wellbeing Escapes and spa con-

sultant Lucie Brosseau.

Non-profit body launches to promote wellness

tourism industry to compare itself with well 

known sectors such as manufacturing, auto-

mobile and pharmaceuticals. 

“Be opportunistic as well,” he said, “The 

travel sector saw a 27 per cent drop in spend 

after 9/11 and we found at this point it was very 

effective to remind governments how much 

they were missing it.” 

The Wellness Tourism Congress took place 

as part of the Global Spa & Wellness Summit.

The IHWA held its inaugural meeting at 

GSWS to gauge interest in the organisation. 

It will take a similar approach to the Khan 

Academy, which makes education freely avail-

able to anyone, anywhere in the world. 

Read more here: http://lei.sr?a=s3z8w
Visit the website here: www.ihwa.co

Baumgarten said industry-wide collaboration was vital

Oberoi’s Christine Hays (left) welcomes Rancho la Puerta’s Roberto 
Arjona – one of the founders of the IHWA – to the GSWS

Baumgarten: spa sector must unite

Ellis said the new institute will launch in 2014

The formation of a non-profit umbrella 

organisation for the global spa and wellness 

industries could be on the cards according 

to GSWS chair emeritus Pete Ellis.

He said that an independent organisa-

tion – the Global Wellness Institute – is 

needed to help attract investment/funding 

from outside the industry to support future 

growth opportunities for the sector. 

While the annual summit will stay as it 

is – an invite-only gathering of top levels 

executives to shape the future of the indus-

try – a Global Wellness Institute, could help 

to fund industry research, regional events 

and direct outreach to consumers. 

The next step is for the GSWS board 

members to “flesh out” the idea. Ellis sug-

gested that there’s a strong possibility for it 

to strategically align itself with the wellness 

tourism sector, an arena that “benefits the 

[spa] operators and the [product, service 

and equipment] supply companies.”

Three pupils from the Institute of Hotel 

Management, Aurangabad (IHM-A) in 

India were awarded first place in the GSWS’s 

fifth Student Challenge Competition. 

The team, who were tasked with creating 
an Indian spa concept and design worthy of 
a global rollout, stood out for two reasons. 
“We saw great social responsibility and that 
they made an effort to reach out to rural 
India [for their workforce],” said Cornell 
professor Mary Tabacchi, who moderated 
the competition. “We could also see a poten-
tial partnership with the Indian government 
in terms of delivering healthcare,” she said.

In second place was the Indian School 

of Business, Hyderabad; and in third place 

was the University of Delhi. 

ESPA’s Susan Harmsworth, also a mod-

erator for the competition, praised all 

contenders who took part for the “quality 

of presentations, which were all brilliant.”

India’s IHM-A wins Student 
Challenge Competition

Ellis announces plans for a 
GSWS umbrella institute
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Th e GWSW Bollywood evening – the brainchild of 2013 co-chair Andrew Gibson – was a roaring success, with sari-clad revellers dancing the night away
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however, are not included in the transaction.

Soneva will continue to be led by Sonu 

Shivdasani, the founder and CEO of Six Senses, 

who will serve as chair and CEO and principal 

shareholder of The Soneva Group.

Craig Cogut, founder of Pegasus Capital 

Advisors, said the deal will allow Six Senses 

US-based private equity group 

Pegasus Capital Advisors has 

entered into a binding agree-

ment to acquire luxury resort 

and spa businesses of Six 

Senses Resorts & Spas for an 

undisclosed sum.

Under the terms of the 

deal, Pegasus will acquire all 

of the Six Senses and Evason-

branded resort  and spa 

management contracts and 

related intellectual property 

rights and operate them under 

a new company managed by 

Pegasus and its affiliates.

Six Senses currently man-

ages 10 resorts and 28 spas in 

20 countries around the world, with another 15 

under construction or development. Bernhard 

Bohnenberger, president of Six Senses, will 

continue in his role and will head operations 

out of the Six Senses’ Bangkok office.

The Soneva brand and resorts, as well as 

the company’s real estate assets and holdings, 

The deal icludes all 10 Six Senses-branded resorts and 28 branded spas across the world

Florian; VitaMan; and Peter Thomas Roth in 

line with all other eforea locations.

The eforea: spa at Hilton concept was 

launched by the hospitality group in October 

2010 and has opened sites in a number of 

locations, including Australia, Thailand and 

Azerbaijan. Details: http://lei.sr?a=U3J2I

Hilton Hotels and Resorts has announced the 

Chinese debut of its international spa concept - 

eforea: spa at Hilton - at the Hilton Guangzhou 

Tianhe in the country’s third largest city.

It is the first of two eforea launches planned 

for Hilton locations in China this year, with the 

9,000sq ft (836sq m) spa offering eight treat-

ment room, reflexology and massage pods.

A Vichy shower room and an outdoor  

infinity-edge swimming pool also feature, 

along with an ice fountain; deluge head  

and Swiss shower jets; and a full sauna, steam 

and hydro pool. 

The eforea-branded spa at Hilton Guangzhou 

Tianhe uses products from LI’TYA; Kerstin 

spa opportunities

Kiwi Collection, one of the world’s 

largest curated collections of lux-

ury hotels, has unveiled its new 

compilation of properties that show 

“outstanding commitment” to sustain-

ability. The list of eco-friendly hotels 

and resorts has been put together with 

the help of sustainable tourism advi-

sor Hitesh Mehta and currently boasts 

20 properties in around the world.

Kiwi Collection is hoping to further 

expand the new collection of eco-

friendly hotels, which includes Banyan 

Tree Bintan, Singapore and Chiva-

Som Health Resort in Thailand.

The hotel will be China’s first to house an eforea spa

to grow its brand further. 

“Going forward, the new Six 

Senses will be a debt-free com-

pany with committed capital 

for expansion into new and 

within existing international 

markets,” he said. “We’re 

confident that our president 

Bernhard Bohnenberger and 

our strong management team 

will continue to build on its 

legacy as a recognized leader 

in luxury hospitality.”

Sonu Shivdasani added: 

“This transaction will allow me 

to focus solely on the develop-

ment of the Soneva portfolio 

of resorts and real estate assets, 

and allow the Soneva and Six Senses brands to 

flourish independently of each other.”

The transaction is expected to be completed 

by July 2012. Established in 1995, Pegasus cur-

rently manages approximately US$2.5bn (1.9bn 

euro, £1.6bn) in assets through several private 

equity funds.. Details: http://lei.sr?a=U7n7s
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High-end couches, beds and equipment for your Spa. Made in Germany
Gharieni Group      -   -   e port gharieni.de  .gharieni.de

Dreams
Spa

References: Hotel Hyatt Regency, Düsseldorf, Germany // Ritz Carlton, Wolfsburg, Germany 
// Burj al Arab,  Dubai, UAE // Rose ood Hotel, Abu Dhabi, UAE // Ocean Reef Club Resort, Key 
Largo, Florida // Four Seasons Hotel Los Angeles at Beverly Hills, California // The Dolder Grand, 

urich, S itzerland // Mövenpick Hotel Gammarth Tunis Hotel, Tunisia // The Westin, Costa 
Navarino, Greece // Grand Hotel Kempinski, Slovakia // Hôtel de Paris Saint-Tropez, France // 
InterContinental Marseille, France // Hotel Union, Geiranger, Nor ay // And many more...

© Ilona & Christin Nebel, Haus für Schönheit & Wohlbefinden (Germany)
© Swiss Mountain Cosmetics GmbH (Austria)

© Aquamoon (France)

Come
True
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www.nucotraining.com

• First Aid Instructor qualification - including the NEW  
Level 3 Award in Education and Training

• Level 3 Assessors qualification

• Level 3 H&S qualification

• Level 2 qualifications in Fire Safety and Manual Handling

• Defibrillation Instructor qualification

• Huge potential in respect of earnings

• Courses held throughout the UK

• Comprehensive ongoing support

OVER
15 YEARS

TRAINING
SUCCESS

... in Health & Safety and First Aid

Nuco Training Ltd  | Tel: 08456 444999 |  Email: sales@nucotraining.com

nucotraining.com

@nucotraining

Nuco Training Ltd

10-DAY COURSE

A CAREER...

Upcoming courses:
NOVEMBER: Durham, Telford and Doncaster

DECEMBER: Warrington

JANUARY: Doncaster, Telford, Oxford, Portsmouth,
Chatham and Hemel Hempstead

 On-site instructor training available at reduced rates

FREE
HANDS-ON
TRAINING

Visit: www.hydrafacial.com/freetraining

www.business.humber.cabusiness.humber.ca

ESTHETICIAN / 
SPA MANAGEMENT

Learn both sides 
of the industry -
business and 
wellness.

Build a foundation for 
success and profi t 
through extensive training 
in all areas of the spa 
business, including:

 Business planning
 Day-to-day operations
 Quality management
 Retailing
 Human resources
 Customer engagement
 Green Strategies

Taught by leading 
industry experts and 
offered completely 
online to accommodate 
learners worldwide, 
University of California, 
Irvine Extension’s Spa & 
Hospitality Management 
Certifi cate Program 
presents cutting edge 
ways to make your 
spa stand out in a 
competitive market.

Discover a 
worldwide 
leader in spa 
education.

http://unex.uci.edu/mkt/campaigns/spaHospitality.asp
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Luxury Spa and Salon in India – 
Even Short Term Visit/Holiday welcome

Would you like to visit India for a few months or stay on to 
work for an International Spa and Salon? We are looking for 
motivated & well trained Spa Professionals for Full Time as well 
as Short Term positions at our upcoming Luxury Spa in New 
Delhi, India.

Positions: 

Spa Therapists

Hairstylist

Colourists

Healers of all types

Location: New Delhi, India
Timing: December/January/February 2013/2013
Job Type: Full Time annual contract, Short Term

We are a Spa & Salon in a Luxury Hotel. You will be required 
carry out treatments on Spa Guests ensuring all treatments are 
carried out to the highest standards and maintain the fi ve star 
level of cleanliness required within our Spa. The ideal candidate 
for our Spa Therapist role will be versed in both Eastern and 
Western therapies and philosophies. Be of a warm, intuitive, 
honest, fl exible and adaptable nature and possesses a genuine 
commitment to healing, holistic views and development of their 
skills within this area.

We anticipate applicants will have relevant experience 
(Minimum 3 years) as a Therapist/Hairstylist/Colourist/Healer 
in a reputed Hotel/Spa/Salon with good communication skills. 
People with multiple skills will be preferred.

DUTIES AND RESPONSIBILITIES:

Carries out a range of Treatments to an extremely high 
standard.
To drive and achieve service and product sales targets.   
To build and maintain a regular clientele and contribute 
to the success of the Salon 
Ensure Spa is of a consistent high standard.
To be a role model to other Therapists.

SKILLS REQUIRED

Excellent interpersonal skills.
High standard of personal appearance.
Computer literate.
Self motivated.
Good team player.

Please email us your current CV along with a 
recent photograph and current cell number to 
vriti.kukreja@oldworldhospitality.com

Interviews will be carried out initially via telephone 
or Skype at a mutually convenient time.

A leading award-winning group in the 
spa and beauty industry requires a:

Spa Manager

If you are a dedicated, enthusiastic and 
experienced beauty industry professional in a 
Management role who believes in the power of 
motivating others and putting clients fi rst, we 
want to hear from you.
We are looking for an energetic and passionate 
people person with a result oriented and 
attention to detail approach to working and 
willingness to work under a fl exible schedule.

Job requirements:
• Female candidate with Bachelor Degree and 

qualifi ed to NVQ 3 level 3 beauty or equivalent
• Managing large multi cultural teams with at 

least 50-75 customers daily for 5 to 7 years
• Revenue Management and P&L responsibility
• Pre opening experience will be an advantage
• Hands on experience on the concepts of missed 

opportunities and therapist productivity
• Experience in Sales & Promotion, Loyalty & 

Membership Programmes and Marketing/PR 
Management

• Experience in booking software, inventory 
management and report Writing using MS 
Excel

Will be required to:
• Maximize revenue in both service and retail 

sales, based on targets given
• Optimize staff utilization
• Develop and maintain excellent relationships 

with all guests and member
• Maintain high standards within the spa and 

oversee the staff to ensure smooth running 
of operations

We provide an attractive remuneration 
package inclusive of other benefi ts that 
are further supplemented by excellent 
growth opportunities. If you meet the above 
requirements and would like to be a part of 
our organization please send your CV to: 
careers@nailspa.ae along with your photo.



 Director of Sales and Marketing 
Company: GOCO Hospitality 
Location: Bangkok , Thailand 

 Personal Trainer
Company: Pure Gym Limited 
Location: Manchester, Moston, UK 

 Personal Trainer
Company: Pure Gym Limited 
Location: Southampton, UK 

 Spa Manager
Company: Auchrannie Hotel and Spa Resort 
Location: Isle of Arran, UK 

 Colourists
Company: The Manor 
Location: New Delhi, India 

 Spa Manager
Company: The Nail Spa 
Location: Dubai, United Arab Emirates 

 Operations Manager
Company: GOCO Spa 
Location: Ajman, United Arab Emirates 

 Hairstylist
Company: The Manor 
Location: New Delhi, India 

 Level 3 Beauty Therapists 
Company: Lifehouse Spa & Hotel 
Location: Thorpe le soken, Essex, UK 

 Hair Stylists
Company: GOCO Spa 
Location: Ajman, United Arab Emirates 

 Healers of all types
Company: The Manor 
Location: New Delhi, India 

 Therapists
Company: GOCO Spa 
Location: Ajman, United Arab Emirates 

 Gym and Spa Operative 
Company: Motive8 Group Ltd 
Location: West London, UK 

 Gym and Spa Supervisor 
Company: Motive8 Group Ltd 
Location: West London, UK 

 Assistant Spa Therapist
Company: GLL 
Location: Merton, London, UK 

 Assistant Spa Therapist
Company: GLL 
Location: Tower Hamlets, London, UK 

 Assistant Spa Therapist
Company: GLL 
Location: Islington, London, UK 

 Assistant Spa Therapist
Company: GLL 
Location: Westminster, London, UK 

 Barbers
Company: GOCO Spa 
Location: Ajman, United Arab Emirates 

 Spa Therapists
Company: The Manor 
Location: New Delhi, India 

 Aqua Sana Manager
Company: Center Parcs 
Location: Wiltshire, UK 

For more details: www.spaopportunities.com 

spa opportunities

JOBS ONLINE
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forthcoming issues:

TO ADVERTISE 
Tel: +44 (0)1462 471908 

Email: spaopps@leisuremedia.com

spa opportunities

25 October 2013 

Book by 17 October

8 November 2013 

Book by 31 October

22 November 2013 

Book by 14 November

OPENING DECEMBER 2013 
AT A JMAN SARAY,  

a  Star wood Luxur y Col lec t ion Hotel

Previous work experience in the Middle East and 

Arabic and/or Russian language capabilities are advantageous

Please submit current CV and cover letter to: careers@goco.co  

Attention: Director - Human Resources, Ref. Ajman

For more information visit www.goco.co/careers/

GOCO Hospitality is an employer of choice for creative talents from a variety 

of backgrounds. We place great emphasis on grooming our talent, mentoring 

in a contemporary manner while empowering the personality of our team 

members to influence and touch the heart and soul of our clients and guests.

Opportunities are available at the first 

Would you like to join us?



Read Spa Opportunities online: www.spaopportunities.com/digital © CYBERTREK 201316 Twitter: @spaopps
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Argentina Spa Association 

T: +54 11 4468 0879  W: www.asociacionspa.org
Asia Pacific Spa and Wellness Coalition 

T: +65 9777 3204 W: www.apswc.org
Association of Malaysian Spas (AMSPA) 

T: +603 4253 3478  W: www.amspa.org.my
Australasian Spa Association 

T: +61 4 3003 3174  W: www.aspaassociation.com.au
Bali Spa and Wellness Association (BSWA) 

W: www.balispawellness-association.org
Brazilian Spas Association 

T: +55 11 2307 5595  W: www.abcspas.com.br
Bulgarian Union for Balneology and Spa Tourism (BUBSPA)

T: +359 2 942 7130  W: www.bubspa.org
China Spa Association 

T: +86 21 5385 8951  W: www.chinaspaassociation.com
Association of Spas of the Czech Republic 

T: +420 606 063 145  W: www.jedemedolazni.cz
The Day Spa Association (US)

T: +1 877 851 8998  W: www.dayspaassociation.com
Estonian Spa Association 

T: +372 510 9306  W: www.estonianspas.eu
European Spas Association 

T: +32 2 282 0558  W: www.espa-ehv.com
Federation of Holistic Therapists (FHT) 

T: +44 23 8062 4350  W: www.fht.org.uk
French Spa Association (SPA-A)

W: www.spa-a.com
German Spas Association 

T: +49 30 24 63 692-0  W: www.deutscher-heilbaederverband.de
Hungarian Baths Association 

T: +36 1 220 2282  W: www.furdoszovetseg.hu/en
The Iceland Spa Association 

W: www.visitspas.eu/iceland
The International Medical Spa Association 

T: +1 877 851 8998  W: www.medicalspaassociation.org
International Spa & Wellness Association (ISWA) 

T: +49 69 130 25 86 0  W: www.iswa.de
International Spa Association (ISPA) 

T: +1 859 226 4326  W: www.experienceispa.com
Japan Spa Association

W: www.j-spa.jp
Leading Spas of Canada 

T: +1 800 704 6393  W: www.leadingspasofcanada.com
National Guild of Spa Experts Russia 

T: +7 495 226 4289  W: www.russiaspas.ru
Portuguese Spas Association 

T: +351 217 940 574  W: www.termasdeportugal.pt
Romanian Spa Organization 

T: +40 21 322 01 88  W: www.romanian-spas.ro
Samui Spa Association 

T: +66 7742 08712  W: www.samuispaassociation.com
Serbian Spas and Resorts Association 

T: +381 36 611 110  W: www.serbianspas.org
South African Spa Association 

T: +27 11 447 9959  W: www.saspaassociation.co.za
Spanish National Spa Association

T: +34 902 1176 22  W: www.balnearios.org
Spa Association of India 

T: +91 995 889 5151  W: www.spaassociationofindia.in
Spa Association Singapore 

T: +65 6223 1158  W: www.spaassociation.org.sg
Spa & Wellness International Council (SWIC)

T: +7 4957640203  W:www.1swic.ru
Taiwan Spa Association 

W: www.tspa.tw
Thai Spa Association 

T: +66 2168 7094  W: www.thaispaassociation.com
Turkish Spa Association 

T: +90 212 635 1201  W: www.spa-turkey.com
The UK Spa Association 

T: +44 8707 800 787  W: www.spabusinessassociation.co.uk
Ukrainian SPA Association 

T: +3 8044 253 74 79  W: www.spaua.org

ADDRESS BOOK

Continued from front cover The Dalai Lama 
told GSWS delegates that individuals who 
receive affection from their mothers are secure 
and happy inside, he said: “Mothers’ love is 
very important, and we should have compas-
sion for those who didn’t have enough of it, 
because it affects their self confidence.” 

He believes self confidence is vital: “You may 
be an intelligent person, but telling lies, hypoc-
risy and procrastination are signs of weakness 
and a lack of self confidence. If you have self 
confidence, your life is happy and it’s an 
immense help in reducing a self-centred atti-
tude. Most problems come from a self-centred 
attitude, whereas courage and principled hon-
esty gives you inner strength and confidence. 

He’s a great believer in science and educa-
tion saying: “Sometimes the minds of religious 
people are a little biased, but genuine scien-
tists’ minds are open, wonderful and generally 
unbiased. Education through scientific findings 
is the key to understanding – learning comes 
through education, not religion.” 

The 2013 GSWS theme is ‘A Defining Moment’ 
and Pelletier asked the Dalai Lama about defin-
ing moments in his life. With emotion he said: 
“When I was 16 I lost my freedom, when I was 
24, I lost my country. Then I lost my individ-
ual freedom when I became the Dalai Lama. 

“When I was young I realised I wasn’t holy, 
but I had to pretend to be holy,” he said, “I had 
no interest in studying and my tutor had a stern 
face. I had to sit with him and pray and do rec-
itations, but Buddhism involves much training 
of the mind, so I became interested. It’s been 60 
years since then and I have learned that your 
most reliable friend is your own intelligence 
and warm heartedness.” 

He’s strongly in favour of equality, addressing 
both male and female delegates he said: “There 
are seven billion of us and we are all equal.” 

The Dalai Lama said people’s basic needs are 
the same as those of animals – “we sleep, we 
eat, we drink”, but that our “special brain” is a 

unique gift: “We have a special sort of brain – 
if you don’t use it properly, it’s wasted.” 

However, he said this intelligence can bring 
great pain as well as happiness: “It creates most 
of the worry and greed and this creates pain 
and problems. But, because these problems come 
from human intelligence, so the solution must 
also come from there. Education is the solution.” 

He said the main weakness of the modern 
education system is that it’s orientated towards 
material things and that it must include a focus 
on the “mental qualities that bring peace”.  

The Dalai Lama said he’s optimistic about 
the future: “People are fed up with violence and 
human beings have great potential for peace – 
all religions accept the importance of love and 
compassion. We are social animals and in all 
social animals, co-operation is essential. We’re 
becoming more mature and human creativ-
ity can reduce man-made problems such as 
nationalism – which is a self-centred attitude 
– as well as pollution and hatred. 

“Secular doesn’t mean disrespect for reli-
gions – respect between religions is very 
important in today’s world. We need to engage 
in respectful debate – respect everyone, even 
non-believers. Extend your unbiased compas-
sion towards your enemy. These are sufficient 
reasons to be optimistic about the future.” 

When asked about his experiences of spa 
bathing, he said he understood there was great 
expertise in knowing which springs are good for 
which illnesses. Giving a huge laugh, he said that 
he personally just found them to be really “quite 
comfortable”. He repeatedly mentioned having 
pains in his right knee and difficulty walking 
and many in the audience were clearly itching 
to invite him to their spa for a treatment. 

And the Dalai Lama’s advice on happiness 
and health? “Compassion and love, trust and 
an open heart are the keys to happiness,” he 
said, “and everyone has the right to achieve 
that,” concluding, “Peace of mind and warm 
heartedness are also key – and no sugar.”

The Dalai Lama with the GSWS board and team. He said one key to health is no sugar

Dalai Lama continued from cover


