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Lanserhof Sylt suspends bookings
CLICK
TO
READ

Lanserhof Sylt, Lanserhof
Group’s brand new health retreat
in Germany, has temporarily
suspended new arrivals.
It had previously indicated that the resort
would close for the remainder of July, but
this statement has now been updated, with
confirmation that the resort will remain
open, but run at a reduced capacity.
Spa Business understands this move
comes because Lanserhof Sylt is not
meeting standards at this time. Liz Terry,
“Having been to Lanserhof Tegernsee, I
can personally attest to the extraordinarily
high standards that are consistently

bloomimages

editorial director of Spa Business, said:

■■ Lanserhof Sylt cost more than €120m to realise

maintained by the Lanserhof team.
“It shows huge integrity that
Lanserhof is taking steps to ensure

carrying out a phased opening. However,

that all Lanserhof Sylt guests are

it seems ongoing building works are

taken care of in a way that meets

causing issues with operations with the

these standards, even if this requires

resort running at its current capacity,

adjustment to the opening schedule.”

meaning procedures on-site can’t
be carried out as they should be.

Following a soft opening in early
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spa business people
Ingo Schweder tackles how the wellness industry
can attract a new wave of Gen Z consumers

G

Read more in the
Spa Business Handbook

spahandbook.com

eneration Z has been

consciousness and they

cited as the next big

enjoy breaking down

generation of consumers

stereotypes, while openly

the wellness industry needs

exploring sexuality and

to target, but how should spas

mental health in ways earlier

appeal to their new lifestyle

generations never dared.

which is more ‘switched

“These positive values

on’ and ‘fast-paced’ than

around consciousness

previous generations?

and self-care are at the

In the latest Spa Business

core of how, and why, they
GOCO HOSPITALITY

Handbook, Ingo Schweder
– founder of international
wellness consultancy GOCO
Hospitality – shares his
■■ Ingo Schweder, GOCO Hospitality CEO

ideas about how the spa

consume wellness.
“Rather than trying to
change their minds let’s
create offerings which speak
to Gen Z and allow the best of

and wellness sector can

the past to blend seamlessly

Rather than trying to change
their minds let’s create offerings
which speak to Gen Z

engage and inspire Gen Z.
Born between 1997 and
today, Gen Z is currently

with the future in the realm
of proactive wellness and
wellbeing,” he concludes.

the largest generation in

To check out the full feature,
Schweder said: “They’re

America, comprising 40 per

US$150bn (€142.8bn,

cent of all US consumers in

£123.8bn) in spending

embracing concepts of

Handbook 2021-2022.

2020 and wielding almost

power in the US alone.

gender fluidity and ethical

More: http://lei.sr/4V6r6_B
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Stephan Wagner announces the launch of
Saudi Arabian Wellness Association

A

lMaarefa University
has announced
the launch of the

SAWA will create a platform
for the wellness community
to connect and flourish

Saudi Arabian Wellness
Association (SAWA), a new

with both the public and

Saudi project, AMAALA – is a

industry body established

private sectors to promote

founding member of SAWA.

to promote, educate and

the wellness industry.

develop the wellness

“SAWA's launch is crucial for
the Kingdom’s wellness and

Its goal is to build

STEPHAN WAGNER

relationships with government

tourism industry as it will both

bodies and work together

raise awareness about and

on Global Wellness Day, SAWA

with these entities to shape

promote the wellness sector
in the province,” he said.

sector in Saudi Arabia.
Launched on 11 June 2022
was formed by a team of local

policy, and amplify the

■■ Stephan Wagner – industry

and international wellness

importance of wellness for

veteran and wellness director

thought leaders, medical

individuals and corporations.

4

“It will also help to
create a platform for the

at the upcoming Saudi

specialists, entrepreneurs

giga-project, AMAALA

and senior executives. SAWA

veteran and wellness

connect and flourish.”

will work collaboratively

director at the upcoming

More: http://lei.sr/F7h5C_B
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ESPA creates programming for
Ritz-Carlton, says Daniel Golby

G

lobal spa brand ESPA

placing a higher value

has produced exclusive

on their wellness needs

wellness programming

and we must adapt to

for select Ritz-Carlton hotel

exceed these expectations

spas across the globe.

within the spa industry.

The company has created

“Holistic wellbeing has

10 new Meaningful Wellness

always been at the forefront

Journeys centred around three

of our experiences. We’ll

key wellness pillars – Mind,

continue to evolve to meet

Body and Skin – for the

the growing demand for

Marriott-owned hotel brand.

mindfulness within our spa

The options range from

offering, especially following

facials and massages to a

the pandemic's challenges.”

selection of dynamic body

The rituals are exclusively

treatments with prices varying

available at The Ritz-Carlton,

depending on location.

Turks & Caicos, The

Daniel Golby, managing

Ritz-Carlton, Abama, The Ritz-

director at ESPA, said:

Carlton, Mexico City and The

“Consumers in search of

Ritz-Carlton, Rancho Mirage.

luxury experiences are

More: http://lei.sr/A6m9u_B
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Bulgari Hotels and Resorts
announces plans to launch in the
Maldives with high-end hotel and spa

Mandarin Oriental launches
new initiative called Intelligent
Movement to elevate the
awareness of the importance
of fitness in our daily lives

Spa Business insights

■■ Daniel Golby is the managing director of ESPA

Consumers are placing a higher value
on their wellness needs and we must
adapt to exceed these expectations

GOCO Hospitality's Ingo Scwheder
shares his views on how the
wellness industry can attract
Generation Z consumers
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Andrew Gibson, George Gaitanos,
Sandie Johannessen and Alberto
Apostoli keynote first-ever
Medical Wellness Congress
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111Skin and Natural Spa Factory
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RESEARCH

Gratitude reduces stress finds new study
A recent research study

in teams to replicate

has found that gratitude

workplace colleagues and

between team members can

given six minutes to create

improve their performance

a campus bicycle marketing

in high-stress situations.

pitch to present to a panel
of judges, in a contest
inspired by the format of

benefits for teams of displays

the TV show, Shark Tank.

of gratitude has shown

Participants wore electrodes

Shutterstock/ fizkes

The study into the
physiological and biological

they prompt an enhanced

on their neck and torso

cardiovascular response

to enable researchers to

that can lead to increased

measure their physiological

concentration and confidence,

responses through

allowing individuals within

electrocardiography and

the team to deliver their

impedance cardiography

peak performance.

signals. Their blood pressure

thank each other during the

was also monitored.

task. The study found that a

The study, carried out by
researchers at the University

During the study, some

■■ The study was based on a sample of 200 university students

single expression of gratitude

of California San Diego’s

teams were asked to

from a teammate actually

Rady School of Management,

express gratitude to their

pushed their partner towards

was based on a sample of

colleague and their biological

adaptive, performance-orientated

200 university students.

responses were compared

biological challenge responses.

The students were paired

to those teams that did not

More: http://lei.sr/d7R4Y_B

A single expression
of gratitude can
help team members
manage stress

Bulgari sets sights on Maldives
with plans for new hotel and spa
Bulgari Hotels & Resorts has
announced plans to open its first
BULGARI

resort in the Maldives in 2025.
Complete with a signature Bulgari
spa, the Bulgari Resort Ranfushi

BULGARI HOTELS AND RESORTS

EXPANSION

■■ The resort wil be home to a signature Bulgari spa

will be the 13th property in Bulgari’s
hospitality portfolio – a group

beach villas with individual swimming

owned by Marriott International.

pools and 20 overwater villas.

The resort will be set in the Raa Atoll

The Maldives is an
important destination
for our clients
Jean-Christophe Babin

6
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Bulgari group CEO, Jean-Christophe

in the Maldives archipelago and span

Babin, said: “We’re particularly proud

20 hectares of pristine natural beauty.

to have secured such an extraordinary

Surrounded by clear blue waters

location for our new resort, as the

and lush gardens, it will house 54

Maldives is an important destination

rooms including an exclusive Bulgari

for our clients from all over the world.”

Villa set on its own island, plus 33

More: http://lei.sr/X3s8c_B
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FITNESS

MEET the team

Mandarin Oriental ramps up fitness offering
capability and massage

Oriental has launched a

treatments that are designed

new brand called Intelligent

to improve joint health.

Mandarin oriental

Luxury hotel chain Mandarin

Movement to deliver fitness
and wellbeing interventions
to guests. The aim of the
programme is to help them

the importance of movement
our guests improve their own

and movement device
specialists Hyperice, the
programme includes mobility
exercises to improve posture

Spa Business editor

Katie Barnes
+44 (0)1462 471925

capacity for movement in a

The initiative is designed
to help us elevate
awareness around the
importance of movement
in our daily lives
Jeremy McCarthy

and overall movement

+44 (0)1462 431385

us elevate awareness around
in our daily lives and to help

Joint Dynamics, and recovery

Liz Terry

initiative is designed to help

modern, sedentary lifestyle.
Kong-based physiotherapist,

Editorial director

“The Intelligent Movement

overcome the impact of a
By teaming up with Hong

For email use:
fullname@leisuremedia.com

highly targeted way,” explained
Jeremy McCarthy, group

Publisher

director of spa at Mandarin

Astrid Ros

Oriental, in an exclusive

+44 (0)1462 471911

interview with HCM, (a sister
magazine of Spa Business).
More: http://lei.sr/w2p8P_B

Head of news

Tom Walker
+44 (0)1462 431385

SCANDINAVIA
Assistant editor

Nordic nature inspires
spa at Scandic Hotels’
largest-ever hotel

Megan Whitby
+44 (0)1462 471906

SHutterstock/puhhha

Scandic Hotels’ latest
property Scandic Spectrum
is now open in Denmark’s
Located on the waterfront,
by responsible Danish

a spa, two restaurants, a

skincare and spa brand Yroli,

rooftop bar and event spaces.

as well as pure essential

SCANDIC HOTELS

the 632-key hotel features

Open to hotel guests and
day guests alike, the hotel’s
wellness area is inspired by

oils, organic herbs and salts,
sourced from the hotel’s
kitchens and herbal gardens.
“As the largest hotel

Nordic forests, fjords and
mountains. Here, guests can

operator in the Nordics

access an indoor pool, Finnish

and based on many years’

sauna, experience showers,

experience running hotels,

foot baths, relaxation spaces,

we see great potential in

A variety of treatments are

We see great potential
in this new hotel

on offer featuring natural and
sustainable products provided
sBinsider Issue 401

Tim Nash
+44 (0)1462 471917

■■ Treatments use ingredients from the hotel's garden

capital city of Copenhagen.

a steamroom and a Rasul.

Head of digital

©Cybertrek Ltd 2022

Søren Faerber

this new and different hotel,”
says Søren Faerber, head
of Scandic Denmark.
More: http://lei.sr/F8x8a_B
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PARTNERSHIPs

Belmond and Dior launch pop-up spas
Belmond Hotels has partnered

has reimagined Dior’s iconic

with Dior for an exclusive

fabric decorating the gazebos

new wellness experience

in a vibrant leaf-green.
Dior has launched

in the gardens of its luxury
hotel in Portofino, named

a new 45-minute Dior

Splendido, A Belmond Hotel.

Bronze Signature Massage

overlooking Portofino Bay

celebrate the collaboration.

have recently become the

The ritual is designed to

setting for two Dior spa

boost radiance and prepare

gazebos, offering bespoke

the body for tanning.
Guests can also make

wellness treatments crafted

their way through a menu of

by the fashion house.

Belmond

(€210, £181, US$219) to

The hotel’s tiered gardens

signature Dior treatments

In tribute to Splendido’s
flower gardens, the pop-up

ranging from massages and

spa is called Jardin des

body treatments to facials.

■■ The pop-up will run until 30 September 2022

As part of the collaboration,

Rêves Dior, translated as

Dior has also transformed

Garden of Dior Dreams.

Guests can choose from
a menu of signature Dior
spa treatments which
includes a brand new
exclusive body treatment

two decks of the nearby

Taking inspiration from
the foliage which surrounds

Bagni Fiore beach club with

the pop-up spa, Maria Grazia

a relaxation space and

Chiuri, creative director of

outdoor treatment cabin.

Dior women’s collections,

More: http://lei.sr/W5C2m_B

Rehegoo launches licencefree music streaming
Music service provider Rehegoo has
launched a streaming service for
REHEGOO

spas, health clubs, gyms, studios
and other businesses that need to
play music in a physical space.

Shutterstock/Bojan Milinkov

music

■■ Rehegoo's new service is for gyms, clubs and spas

The startup, which was founded
in 2014 by Italian music producer

We offer a wide range
of moods and genres
Marco Rinaldo

8
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“Our music is perfectly suited to the

Marco Rinaldo, works with

fitness industry,” said Rinaldo. “We

emerging music artists, helping

offer a wide range of moods and genres

them kickstart their careers.

to fit with all the different activities

Businesses don't need to take out

available today. Whether it’s chillout for

a separate music licence and prices

the changing rooms, relaxing sounds

start at £9.99 (US$11.81, €11.81) per

for treatment rooms, or high-energy

month (+VAT) per location for an annual

music for the gym floor and studios.”

subscription, including a free 30-day trial.

More: http://lei.sr/y5u4G_B
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JOIN US AT

SPATEC

EUROPE

Spatec brings together Europe’s premier spa
owners & operators with leading global suppliers
for one-to-one meetings and unparalleled
networking in a luxurious resort setting.

For more information, visit spateceu.com

Spa Business insights
■■ The purpose of the MWC is
to bring together the medical
and wellness industries to meet
and debate on the concept of
better living and better ageing

SHUTTERSTOCK/YAKOBCHUCK VIACHESLAV

Making progress
The industry gathered in Austria this June for the first Medical Wellness
Congress, Spa Business shares the hot takes from the event

T

he first edition of the Medical

Co-organised by Health and Beauty

Event highlights

Wellness Congress (MWC)

France, a subsidiary of the Bolognafiere

Dr George Gaitanos, chief operating

took place recently at st

Cosmoprof group headed by Pradip Bala

and scientific oﬃcer of the Chenot

Martin’s Lodge & spa Hotel in

and Vladi Kovanic – founder of Forum

Group, was the opening keynote

Austria, with approximately

HOTel&sPA – the event took place

speaker. He discussed Chenot’s

100 people attending from

from 27-28 June 2022 with a theme

mission since 1970 of integrating

across the spa, medical,

of ‘Integrating Health in Wellbeing’.

health and wellness into one concept

aesthetic and wellness industries.

In opening the congress, Kovanic said:

– dropping the ‘and’ to create ‘health

The two-day conference included

“More than just a congress, the MWC

wellness’ and with a mission to

keynotes, workshops and networking,

has brought together a community of

unlock human potential to increase

with attendees travelling from

experts and practitioners with a common

functionality and vitality at any age.

across europe and from as far

vision of improving physical, mental

“People are coming to us for a total

away as Chile, Qatar and the us.

and social wellbeing of their clients.”

reset – to recover lost energy, improve

10
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■■ The event took place
at St Martin's Lodge &
Spa Hotel in Austria

■■ Alberto Apostoli,
wellness architect

■■ From L to R: Mehmet
Er, Jane Kitchen, Alina
Hernandez, Lisa Starr, Susie

MEDICAL WELLNESS CONGRESS

Ellis and Martin Goldmann

metabolic eﬃciency, to build resilience

features anyone designing a medical spa

and adaptability,” he said. “We're not

should be considering.

treating disease. We're promoting

On day two of the conference, sandie

“If we're going to make an industry
out of medical wellness, we need
organisation, studies, voices and events,”

wellbeing and health wellness. We need

Johannessen, director of health and

said Gibson. “This is the first MWC, but it

to educate, engage, empower and inspire

wellness at the newly-opened Zulal by

won’t be the last.”

the guest to create healthy habits.”

Chiva-som in Qatar, discussed medical

Most attendees agreed that the

Architect Alberto Apostoli spoke

wellness trends in the Middle east, where

congress was an important first step

about architecture’s ability to heal the

several mega-wellness projects, including

in coming together across diﬀerent

mind, and a new field of science called

Neom and Amaala, are underway.

industries that are increasingly

neuroarchitecture that studies human

she was joined in the line-up by

overlapping or even merging together.

responses to the built environment.

industry veteran Andrew Gibson who

Apostoli, who specialises in wellness

gave an overview of the health and

announced plans for a second congress

architecture, also highlighted important

wellness industry since the 80s.

from 24-25 April, 2023. ●
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Indeed, Kovanic and Bala have already
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Discover our

MIND/BODY
WELLNESS

TECHNOLOGIES
MLX QUARTZ
Psammotherapy

MLX I3DOME
Triple Detox Therapy

Enjoy it here:

Enjoy it here:

Four Seasons Abu Dhabi, UAE
Agua Caliente, USA
La Butte aux Bois, Belgium

Waldorf Astoria, Kuwait
Ceasar‘s Palace Dubai, UAE
Johnstown Estate, Ireland

WELNAMIS

CELLISS

...

Binaural vibroacoustics
for spa & wellness

...

The slimming and
contouring revolution

Enjoy it here:

Enjoy it here:

Conrad Los Angeles, USA
Palazzo Versace Dubai, UAE
Glen Ivy Hot Springs, USA

Palazzo Fiuggi, Italy
Cartesiano Urban Wellness Center, Mexico
Raﬄes Dubai, UAE

...

...

AUGMENTED

LIBRA

Choreographed
Kneipp Therapy

MASSAGE

Symphonic & symbiotic

Enjoy it here:

NEW

The Lamp Hotel, Sweden
Mandarin Oriental Dubai, UAE
Bergamos Spa Retreat, USA

...

RLX AURASENS
EXPERIENCE LOUNGER

RLX SATORI

WELLNESS LOUNGER

Singular sound and
haptic journey

Targeted Vibroacoustics

NEW

NEW
www.gharieni.com

Spa Life 2022

www.spa-life.co.uk
■■ The annual Good Spa Awards ceremony took place at Spa Life. Pictured above, the team from
Rudding Park Spa accepting the award for Best Destination Spa, sponsored by Natura Bisse

Spa Life UK 2022
The Spa Life UK Convention was developed to support and nurture the spa industry
and the 2022 event offered the perfect opportunity for the industry to come together
to celebrate excellence and innovation while forging meaningful connections

S

pa Life uK is a live annual

including two thought-provoking

Creating new connections

industry business event with

keynotes selected to entertain

"Considering the commercial nature

a emphasis on education

attendees while also providing a

of the convention, it was gratifying

and self- development,

positive learning experience.

to see so many spa professionals

designed to motivate and

Author and hypnotherapy specialist

collaborating and supporting each

Dr Amanda Foo-Ryland delivered the

other," said Andrew Hammond,

senior wellness operators and the

first keynote which was focused on

event director and founder.

brands that support them.

how to deal with life’s curveballs and

inspire the country’s most

"even so-called competitors

live our most positive lives. Meanwhile,

were keen to exchange ideas and to

pre-arranged, one-to-one business

Brian Dunne – a trusted advisor to

support each other and the newer

meetings, an educational conference

international brands such as Amazon

brands. This is what we love about

and networking opportunities

– examined the recent proliferation of

spa Life, and with each event our

spread over two days.

alternative distribution channels and

community gets stronger."

each convention consists of

The 2022 iteration recently took
place at De Vere Cotswold Water Park
Hotel and attracted over 400 spa and

explained how to capitalise on changing
consumer attitudes to wellness.
spa Life's nine breakout sessions

With regards to future events,
Hammond said the team is already busy
planning the 2023 conference; "And

covered topical issues including

we're proud to say it will be informed by

sustainability, and personalised

this year's attendees' feedback about

programme was designed to inform

nutrition and how to harness stress for

how to make our future events even

and inspire attendees, with highlights

peak performance, plus much more.

better than the last," he concluded.

wellness delegates from across the uK.
The convention's conference

14
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■■ Spa Life featured numerous
networking opportunities to
allow attendees to develop
meaningful connections

■■ The 2022 event drew more
than 400 UK spa professionals
together. Spa Life founder
Andrew Hammond ( pictured
above R) said the sense of
community was palpable
at this year's event
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Spa Life 2022

■■ Attendance was split between 59 per cent senior
management or head of department, 32 per cent directors or
business owners and nine per cent marketing admin or other

It was gratifying to see so many spa professionals
collaborating and supporting each other

■■ The event is designed
to help strengthen and
unify the spa community

■■ Director of the Good Spa Guide, Caitlin Dalton, addressed delegates

16
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The Spa Linen Experts

Courtesy of Bokeh Spa
at Montcalm East

UK & INTERNATIONAL enquiries@bcsoftwear.co.uk
Sales: +44 (0) 845 210 4000 www.bcsoftwear.co.uk

All the Features You Need to Manage
Your Spa and Delight Your Customers
Online Booking • Staﬀ Scheduling • Integrated POS • CRM • And More

All the Features You Need to Manage
Your Spa and Delight Your Customers
Online Booking • Staff Scheduling • Integrated POS • CRM • And More

Learn
why
Bookerisisthe
theleading
leading spa
software
Learn
why
Booker
spamanagement
management
software
www.booker.com/spabusiness
mindbodyonline.com/spa-software
www.mindbodyonline.com/spa-software

SUPPLIER NEWS
Suppliers tell Spa Business insider about their latest

For the latest supplier
news and company
information, visit

spa-kit.net

product, design and technology launches

COMFORT ZONE

■■ The collection's filters have been proven safe for ocean environments

Comfort Zone reformulates its sunscreens to
prevent them from damaging the oceans

comfort zone

C

omfort Zone’s R&D

Comfort Zone scientist, Cecilia

ingredients that are safe for

its Sun Soul range of

Ranieri, says consumers are

the aquatic environment.”

sunscreens to ensure it’s

more aware of the need to

at the forefront of effective

use sunscreen daily to protect

has ensured products are free

anti-ageing sun care, while

their skin, however, it’s also

from oxybenzone, octocrylene

also being sustainable.

important to help them to

and octinoxate, while also being

make a responsible choice that

enriched with anti-ageing DNA-

doesn’t affect the oceans.

defense peptide to support the

claimed to boost the skin’s
natural defences before,
Comfort Zone Scientist

“Recent studies on the

Comfort Zone’s R&D team

skin’s self-repair and provide

during and after sun

impact of skincare products

exposure, preventing sunburn,

on coral reefs have revealed

ageing and age spots.

that sunscreens containing

are present all year round.

With natural ingredients

antioxidant protection.
Ranieri says: “UVA rays

oxybenzone and octinoxate

Even on cloudy days, they can

and a formula that combines

can damage aquatic

penetrate deep into the skin,

UVA and UVB filters to provide

ecosystems,” she explains.

causing premature ageing.

protection, the filters have

sBinsider Issue 401

up to 98 per cent biodegradable

laboratory has reformulated

Sun Soul products are

■■ Cecilia Ranieri,

Sustainable sun care

“For this reason, we’ve

also been proven safe for

reformulated our Sun Soul line

ocean environments.

to ensure our formulas contain

©Cybertrek Ltd 2022

More on spa-kit.net
http://lei.sr/n3V7s_B
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SUPPLIER NEWS
Seed To Skin unveils Fermen’tonic
to balance skin microbiota
and spa brand Seed
To Skin has unveiled

Fermen’tonic; a new
multipurpose fermented toner.

SEED TO SKIN

E

thnobotanical skincare

■■ Fermen’tonic will be rolled out to Seed To Skin’s partner spas

Suitable for all skin types,
the product is designed to

locally sourced rice, myrtle

when teamed with innovative

exfoliate and hydrate the skin

and lentisk leaf extracts,

technology,” said Jeanette

while also refining pores. The

which are claimed to increase

Thottrup, company founder.

combination of silver lactate

collagen synthesis and cellular

■■ Jeanette Thottrup,

and lactic acid is said to

renewal, while also providing

rolled out to Seed To Skin’s

Seed To Skin founder

offer gentle exfoliation while

antioxidant protection.

partner spa’s retail areas soon

bolstering skin hydration

Fermen’tonic is due to be

“What’s the point of

and will also be incorporated

and strengthening and

science if you don’t start

into the company’s branded

balancing the microbiome.

with a raw, pure and effective

spa treatments.

Seed To Skin has tapped

ingredient? I’m always in awe

hyper fermentation technology

of the potential of plants and

to process the formula’s

what they can actually do

More on spa-kit.net
http://lei.sr/g7D7t_B

Lucknam Park Spa partners with 111Skin and Natural Spa Factory

L

ucknam Park Hotel &
Spa in Chippenham,
UK, is partnering with
LUCKNAM PARK

skincare brand 111Skin
and local, sustainable spa
brand Natural Spa Factory
to refresh its offering.
The Spa at Lucknam
Park now offers customised
facial and body treatments
LUCKNAM PARK

supplied by 111Skin – a
brand developed by cosmetic
surgeon and Harley Street
resident, Dr Yannis Alexandrides

■■ Sakis Dinas, general
manager at Lucknam Park

and brand visionary Eva
Alexandrides. The company

are botanically sourced, derived

for the spa. Our mission

draws on surgical knowledge

from herbs, plants and flowers,

is to cater for all wellness

concept and we're looking

and medically-inspired

and made in small batches

desires and preferences by

forward to welcoming our

delivery methods.

to keep them in their best

offering an amalgamation of

guests and introducing them

condition and minimise waste.

the high-end, results-driven

to our new treatments.”

Meanwhile, Natural Spa
Factory provides sustainable

Sakis Dinas, general manager

111Skin treatments and

products all created in the

at Lucknam Park says: “This

quality, plant-based products

nearby city of Bath. Ingredients

is an exciting new chapter

from Natural Spa Factory.

“This is an exceptional spa

More on spa-kit.net
http://lei.sr/N2T2D_B

Hydrate your business.
Empower your customer.
An invigorating non-invasive addition to your treatment menu that delivers
long−term skin health to the face, body and scalp.
Working in collaboration with your existing skincare brand partners.
Results are instant and services can be tailored to meet the specific needs
of all skin types and ages.
To learn more about adding HydraFacial to your spa menu,
please scan the QR Code
@hydrafacialemea

@hydrafacialemea

hydrafacial-emea

SPONSORED

Full Body Boost
i-Boost stimulates the skin and
muscles – offering a tech-based, holistic
treatment for total-body wellbeing

T

he interconnection between skin quality
and body movement has led i-Tech
Industries to create the i-Boost concept.
Based on a scientific approach to
wellness and using advanced tech, i-Boost
offers bespoke treatments for individual
needs by combining i-Tech’s highly
effective icoone and icoone Booster devices.
“Just a few sessions on both devices enable users to
achieve seven wellness goals,” explains i-Tech Industries’
GM, Luca Gualdrini. “These include remodelling; anti
cellulite; tonification; drainage; posture and muscular
flexibility; stretching and relaxation; and coordination.
“icoone and icoone Booster are revolutionary patented
devices that work together to go below the surface of
the skin, offering a total body and mind treatment.”

How it works

photo: Florian Sommet

icoone Booster
improves posture
and balance
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Based on revolutionary Roboderm technology,
icoone treats the skin by regenerating connective
tissue using 21,600 microstimulations a minute.
This is combined with laser and LED light sources,
guaranteeing results that remodel the body’s
silhouette and accelerate skin regeneration.
The icoone Booster activates 95 per cent of the
body’s muscles through exercise on an Elispheric
platform, improving posture and balance by
increasing muscle tone and flexibility, while burning
calories as it rotates, slopes and vibrates.
The process stimulates proprioception and works
on the back, improving posture and activating even the
smallest and deepest muscles around the spinal column.
The new full-body i-Boost has been designed
as a dual-treatment concept for spa settings.
Customers can experience the icoone body
treatment in one room, then move to another
for the full-body icoone Booster treatment.
Gualdrini says this customised approach delivers
excellent results in a short amount of time. Treatment
protocols are flexible for customer needs and time
availability, and can include express and intensive
programmes. He adds: “The reliability and effectiveness
of the icoone and icoone Booster’s technologies is the
main advantage for operators, as they can rely on a
©Cybertrek Ltd 2022
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Thanks to the i-Boost
concept, we’ve attracted
a new client group who
appreciate the effective
personalised sessions and
time-saving treatments

The i-Boost centre is a
photo: i-tech

mini retreat, regenerating
skin, body and mind

solid scientific foundation that can achieve the best
results for their clients. This builds customer loyalty
and helps increase and boost revenue for operators.”

Proven results

Claudia van der Lugt MD, owner and developer of
Alizonne Therapy clinics in The Netherlands, says the
icoone and icoone Booster combination has attracted
more clients to her clinics. She says: “The Alizonne
Therapy clinics offer treatments focused on contour
shaping and weight correction, using icoone for
mechanical lymphatic drainage and skin tightening –
particularly the Multi Micro Alveolar Stimulation, in
combination with LED and laser which contributes
to an overall regeneration effect on deeper tissues.
“We combined icoone with icoone Booster to
extend our treatment focus on full body vitality
and wellbeing, together with individual food
plans devised under medical supervision.

Claudia van der Lugt, Alizonne Therapy

“Thanks to the i-Boost concept we’ve attracted
a new client group – mainly high-enders – who
appreciate time saving and effective, personalised
training sessions to bring their body and mind
awareness to the highest level,” she says.

suPPort services

“Operators looking to incorporate the i-Boost
concept into their treatment menu can be assured
that i-Tech will be with them every step of the way,
to help them achieve success,” says Gualdrini.
“We offer ongoing support and training, directly or
through local distributors, on how to effectively use
the devices, with business coaching and marketing
support to ensure their success. Master trainers
offer technical and scientific training, and operators
are also given advice on treatment protocols,
collecting meaningful data and scientific updates.” l
More: www.i-boost.it

photo: Florian Sommet

photo: i-tech

i-Boost builds customer
loyalty and helps increase
revenue for operators
Luca Gualdrini
sBinsider Issue 401
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icoone combines microstimulation with laser and LED light sources
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WEB ADDRESS BOOK
Connect with spa organisations from around the world.
We welcome your entries – write to spateam@leisuremedia.com
Asia-Paciﬁc Spa & Wellness
Coalition (APSWC)
■■ www.apswc.org

Association of Malaysian
Spas (AMSPA)
■■ www.amspa.org.my

Bali Spa and Wellness Association
■■ www.balispawellness-association.org

Brazilian Spas Association
■■ www.abcspas.com.br

Bulgarian Union for Balneology
and Spa Tourism (BUBSPA)
■■ www.bubspa.org

Association of Spas of
the Czech Republic
■■ www.jedemedolazni.cz

Estonian Spa Association
■■ www.estonianspas.eu

European Historic Thermal
Towns Association

Sauna from Finland

■■ www.globalwellnessinstitute.org

■■ www.saunafromfinland.com

GSN Planet

Serbian Spas & Resorts Association

■■ www.gsnplanet.org

Hungarian Baths Association
■■ www.furdoszovetseg.hu/en

Hydrothermal Spa Forum
■■ www.hydrothermal-spa-forum.net

The Iceland Spa Association
■■ www.visitspas.eu/iceland

The International Medical
Spa Association
■■ www.dayspaassociation.com/imsa

International Sauna Association
■■ www.saunainternational.net

International Spa Association (ISPA)
■■ www.experienceispa.com

Irish Spa Association

■■ www.ubas.org.rs

South African Spa Association
■■ www.saspaassociation.co.za

Spanish National Spa Association
■■ www.balnearios.org

Spa and Wellness Association
of Africa (SWAA)
■■ www.swaafrica.org

Spa & Wellness Association of Canada
■■ www.spaandwellnessassociationofcanada.com

Spa Association of India
■■ www.spaassociationoﬁndia.in

Spa Industry Association

■■ www.irishspaassociation.ie

■■ www.dayspaassociation.com

Japan Spa Association
■■ www.j-spa.jp

The Sustainable Spa
Association (SSA)

Leading Spas of Canada

■■ www.sustainablespas.org

■■ www.leadingspasofcanada.com

Taiwan Spa Association

■■ www.fht.org.uk

National Guild of Spa Experts Russia

■■ www.tspa.tw

Federterme

■■ www.russiaspas.ru

■■ www.federterme.it

Portuguese Spas Association

FEMTEC (the World Federation of
Hydrotherapy and Climatotherapy)

■■ www.termasdeportugal.pt

Romanian Spa Organization

■■ https://www.femteconline.org/m

■■ www.romanian-spas.ro

French Spa Association (SPA-A)

Salt Therapy Association

■■ www.spa-a.org

■■ www.salttherapyassociation.org

■■ www.facebook.com/UASPA

German Spas Association

Saudi Arabian Wellness Association

Wellness Tourism Association

■■ www.deutscher-heilbaederverband.de

■■ www.saudiwellness.org

■■ www.wellnesstourismassociation.org

■■ www.ehtta.eu

European Spas Association
■■ www.europeanspas.eu

Federation of Holistic Therapists (FHT)

www.spabusiness.com

Thai Spa Association
■■ www.thaispaassociation.com

The UK Spa Association
■■ www.spa-uk.org

Ukrainian SPA Association

©Cybertrek Ltd 2022
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